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from challenge to chance
trading in a changing society
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frank rehme
german, 50y

innovation manager 

www.twitter.com/derkomplize

www.frank-rehme.com

www.popai.de

gs1 germany
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we need new recepies.

now!
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new customer groups.
new customer behaviour.
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100

new ways of age.
the active generation.
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new competitors.
never expected before.

Mittwoch, 9. November 11

http://www.frank-rehme.com
http://www.frank-rehme.com


www.frank-rehme.com

new synergies
service for more customer value
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the consumer is matured.

we are dealing with specialists!
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switzerland.
spring 1948.

First Self Service 
Supermarket in 

Europe 
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europe.
1963.

ikea´s 
internationalization
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germany.
summer 1972.

First Self Service 
Gasoline Station in 

Germany 
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europe.
1977.

diy trend 
in europe 
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the world.
2011.

transparency 
everytime 

everywhere
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the consumer is a professional.

a professional in communication.
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the new power. 
every customer is connected to the world.
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after short time.
and 11 million downloads.
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the disputable success.
new products against success.
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€ 49,95€ 49,95
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after two hours later.
and thousands of tweets.

✦2.565 customers 
ordered 6.534 
Notebooks

✦ otto pays 340.000€ 
compensation
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consumers expect values.

the product isn´t enough.
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we must deliver more.
act. authentic .

Mittwoch, 9. November 11

http://www.frank-rehme.com
http://www.frank-rehme.com


www.frank-rehme.com28

In 1986, at the hight of the UK
´s most acquisitive years, half 
of all adults said they felt 

they should own more 
possessions.

A generation later, the figure 
is closer than one to five. 

Source: Bridgepoint 2008
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value shift. 
the top 5 in europe.

Quality of Life

Love

Sensful

Vitality
Personal Responsibility
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the chance for stationery traders.

we are onsite. every day.
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tear down the border.
shopping vs. purchasing.
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try to understand.
decisions are results of emotions.
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start with the basics.
identify your own rattlesnake.
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the simple things...
...makes a difference.
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try to understand.
we feel what we buy.
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consumers expect emotions.

build a story for them.
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we pay for values.
and buy emotions.

Mittwoch, 9. November 11

http://www.frank-rehme.com
http://www.frank-rehme.com


www.frank-rehme.com

we pay for convenience.
and buy comfort.
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celebrate your store.
don´t be the cheapest for one day.
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play with the senses.
the direct way to the decision tree.
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consumers expect service.

easy to realize onsite, the big chance.
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service as a part of the dna.
we are not the cheapest -  but the best.
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mix online advatage...
...with offline advantages.
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your business is passion.

treat it like one.
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transfer your costomers to fan´s.

learn from mr. jobs.
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