from challenge to chance



http://www.frank-rehme.com
http://www.frank-rehme.com

frank rehme
german, 50y

www.frank-rehme.com

Mittwoch, 9. November 11



http://www.frank-rehme.com
http://www.frank-rehme.com
http://www.twitter.com/derkomplize
http://www.twitter.com/derkomplize
http://www.frank-rehme.de
http://www.frank-rehme.de
http://www.popai.com
http://www.popai.com

Mittwoch, 9. November 11



we need new recepies.

Mittwoch, 9. November 11


http://www.frank-rehme.com
http://www.frank-rehme.com

Helicopters
for Everybody
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new customer groups.
new customer behaviour.
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new ways of age.
the active generation.
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new competitors.
never expected before.

WIKIPEDIA

The I'vee Encyclopedia
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new synerglies
service for more customer value
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the consumer i1is matured.

we are dealing with specialists!
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switzerland.
spring 1948.
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europe.
1963.
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germany.
summer 1972,
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europe.
1977.
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the world.
201 1.
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the consumer 1i1s a professional.

a professional in communication.

www.frank-rehme.com

Mittwoch, 9. November 11


http://www.frank-rehme.com
http://www.frank-rehme.com

the new power.
every customer is connected to the world.

www.frank-rehme.com

Mittwoch, 9. November 11


http://www.frank-rehme.com
http://www.frank-rehme.com

www.frank-rehme.com

Mittwoch, 9. November 11


http://www.frank-rehme.com
http://www.frank-rehme.com

Mittwoch, 9. November 11


http://www.frank-rehme.com
http://www.frank-rehme.com

after short time

Web Bilder Videos Maps MNews Shopping E-Maill Mehr v

GO0« )3[( united airlines

) Web-Suche ©© Suche Seiten auf Deutsch

Web [# Optionen anzeigen Ergebnisse 1 - 10 von ungefahr 37.000.000 fir united airl

United Airlines
Ginstige Flige. Flugbuchung. Urlaubsplannung und mehr von United Airlines Deutschland
Flugstatus suchen Qond rangel ote Flug[,lan»- und Check-in online ..

ww_unitedairlines.d ' :

Flige buchen. Urlaub plannen Meine Floge
Flugplane Flug Check-in mit Kundendienst
Gepack ESTA
Flugstatus EasyCheck-in

United Airlines - Gepack
United Airlines online reservations and airline ticket purchase. electronic tickets, flight search
fares and availability, seats flights d»stmatlons

ww.unitedairlines.de/core/deutsch/ ndex. htm

United Breaks Guitars
———————
- [=

SONG 2 is posted. Click here! www.youtube.com There is now a video
response: www.youtube.com Full Story: www.davecarrolimusic.com - In the
spring ...
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the disputable success.
new products against success.
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Suchwort / Bestellnummer

im gesamten Shop |¥ || macbook

Zuruck zum Suchergebnis

SERVICE BEI OTTO

Anmelden

Notebook, Apple,
»MacBook PRO ﬂ

(MB990D/A)«

Kundenbewertungen

¥ ¥ ¥k

lieferbar - bei Bestellung in den nachsten 17 Std. 45 Min
mit 24-Stunden-Service erfolgt die Lieferung am Freitag.®

Anzahl: 1

MERKEN IN DEN WARENKORB

und 100€ gewinnen!
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after two hours later.

42.565, customers
ordered.6.534
Notebooks

4 otto.pays.340.000€
compensation

www.frank-

Mittwoch, 9. November 11


http://www.frank-rehme.com
http://www.frank-rehme.com

FOOD & DRINK | HOUSEHOLD & PETS BABY, BEAUTY & HEALTH ARTICLES ‘BLOG

NOW SHOPPING

NIGEL, DERBY
SHOPPED WITH TESCO
SAVED £10.58
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consumers expect wvalues.
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we must deliver more.
act. authentic.
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In 1986, at the hight of the UK
s most acquisitive years, half
of all adults said they felt
they should own more
possessions.

A generation later, the figure
1s closer than one to five.

Source: Bridgepoint 2008

Www.franlz-sehme.com
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value shift.
the top 5 in europe.
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the chance for stationery traders.
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tear down the border.
shopping vs. purchasing.
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try to understand.
decisions are results of emotions.
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start with the basics.
identify your own rattlesnake.
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the simple things...

~.makes a difference.
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try to understand.
we feel what we buy.
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consumers expect emotions.
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we pay for wvalues.
and buy emotions.
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we pay for convenience.
and buy comfort.
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celebrate your store.
don’'t be the cheapest for one day.
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play with the senses.

the direct way to the decision tree.
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consumers expect service.

easy to realize onsite, the big chance.
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service as a part of the dna.
we are not the cheapest - but the best.
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mix online advatage...
..With offline advantages.
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your business 1s passion.
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transfer your costomers to fan's.
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